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W elcom e tothe fourth edition of W underm an 

Thom pson Health’sHealth Inertiareport.This 

yearm arks areturn towhathad been an annual 

m erely of interestto the healthcareindustry, 

butin popularnewsheadlines around theworld. 

Vaccinehesitancyistoday’s m ostprom inent 

form  ofhealth inertia,which is acom m on 

condition in which people failtotakestepsto 

im prove their health outcom es,even though they 

have an overabundanceof inform ation telling 

them theyshould.

In previous years, this study established 

individuals im pacted by health inertia were often 

resistant to the rational, educational approaches 

typically taken by healthcare providers. W e 

uncovered new avenues for em otional storytelling 

and personal connection, and, at the sam e tim e, 

our reports consistently turned up som ething 

else: cognitive biases. These are the often 

irrational yet consistent ways that people either 

W ith thisknowledgein hand, wedecided to 

takeadeeper diveintothesebiases,and our 

expected:Peopleliving with chronicconditions 

often exhibita largenum berof biases when it 

com estom aking decisions abouttheir health. 

And even though people are m ore conscious than 

ever abouthealth topicsand haveeasyaccess 

reasonsto ignore theadvicein frontofthem .As 

aresult,obesity,diabetes,depression,and other 

conditionsareall stillon the rise.Health inertia,it 

seem s,hasan inertia ofitsown.

Introduction
BeckyChidester

6

HAMBURG |  GERMANY |  THURSDAY - FEBRUARY 8, 2024 |  FIRST EDITION 2024

AI & Digitalzation: 
Assessing Risks and 
Opportunities of the
New technolgies



76

W elcom e tothe fourth edition of W underm an 

Thom pson Health’sHealth Inertiareport.This 

yearm arks areturn towhathad been an annual 

m erely of interestto the healthcareindustry, 

butin popularnewsheadlines around theworld. 

Vaccinehesitancyistoday’s m ostprom inent 

form  ofhealth inertia,which is acom m on 

condition in which people failtotakestepsto 

im prove their health outcom es,even though they 

have an overabundanceof inform ation telling 

them theyshould.

In previous years, this study established 

individuals im pacted by health inertia were often 

resistant to the rational, educational approaches 

typically taken by healthcare providers. W e 

uncovered new avenues for em otional storytelling 

and personal connection, and, at the sam e tim e, 

our reports consistently turned up som ething 

else: cognitive biases. These are the often 

irrational yet consistent ways that people either 

W ith thisknowledgein hand, wedecided to 

takeadeeper diveintothesebiases,and our 

expected:Peopleliving with chronicconditions 

often exhibita largenum berof biases when it 

com estom aking decisions abouttheir health. 

And even though people are m ore conscious than 

ever abouthealth topicsand haveeasyaccess 

reasonsto ignore theadvicein frontofthem .As 

aresult,obesity,diabetes,depression,and other 

conditionsareall stillon the rise.Health inertia,it 

seem s,hasan inertia ofitsown.

Introduction
BeckyChidester

6

2

INTRODUCTION

Dear members, Dear business partners and 
friends, 

I had hoped that 2024 would be a more positive 
year than 2023. Unfortunately, it doesn’t look 
that way at the moment. The current interna-
tional developments and the global geopolitical 
situation continue to cause concern. 

Nevertheless, I would like to focus on the positive 
aspects. In this complex global situation, there is 
one area that seems comparatively stable, like a 
Gallic village: the insurance market. Here at Uni-
sonSteadfast, we are optimistic about the future, 
as we focus on our core values. These include 
locally oriented client service, high professional 
competence, quality standards and flexibility to 
adapt to an increasingly digitalized world. 

Digitalization offers us great opportunities. Ad-
vancing technological developments allow us to 
work more efficiently, improve our services and 
unlock new business opportunities. We can opti-
mize processes, better access clients, and offer 
bespoke needs-based solutions. In this issue, 
we not only find out about the advantages and 
disadvantages of artificial intelligence, but also 
where it can support us in our industry, for 

Welcome!

example in risk management. At our upcoming 
conference in Barcelona, we will also be taking 
an in-depth look at this topic and discussing how 
we can make the most of digitalization for our 
network.

I cordially invite you to take part in our confer-
ence and work together on our future prospects. 
We have Miraculix’s magic potion ready for you.

Yours
Wolfgang Mercier

WOLFGANG MERCIER

UNISONTIMES FEBRUARY 2024
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Webinar:
Digital enablement in risk 
management and insurance
27 February 2024 - 03:00 - 04:00 p.m. CET

Interested? Please follow the Link.

https://forms.office.com/e/1SxQBYJjt3
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IDC 2024– 
Special
POLINA BALKO

UNISONSTEADFAST

On June 3 - June 5, 2024, our valued members and 
partners will come together for the annual “member-
only” IDC in the vibrant city of Barcelona.

We are thrilled to welcome attendees from Germa-
ny, France, Belgium, Netherlands, Sweden, Switzer-
land, Austria, Italy, Greece, Spain, Portugal, Czech 
Republic, Hungary, Serbia, Poland, Romania, Bulgar-
ia, Turkey, Georgia, Ireland, United Kingdom, UAE, 
China, Japan, India, Australia, Mexico, Brazil, Uru-
guay, Argentina, Cayman Islands, Chile, Peru, Puerto 
Rico, USA and Canada who have already submitted 
their registrations. We expect many more to come!
 
Don’t miss to register and join the global Unison-
Steadfast community for 3 days of professional ex-
change, inspiring keynote speeches, broker round-
tables, networking and memorable social events.

Key Facts IDC 2024
• Motto: “The power of network“
• Date: June 3 – 5 June, 2024
• Location: W Barcelona Hotel, Barcelona, Spain
• Expected number of participants: 250+
• 20+ sessions, workshops, panel discussions,  
  broker roundtables
• 4 networking and teambuilding events

Register now at 
https://idc.unisonsteadfast.com/
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https://idc.unisonsteadfast.com/
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The Power
of Network

UNISONSTEADFAST

In Barcelona, there is the wonderful tradition of 
“castells” - the art of building human towers. The 
Catalan word for castles describes an important 
cultural symbol for communities, requiring people to 
come together and cooperate, to build something 
bigger than just themselves.

What can we as a global network learn from cas-
tells? It all starts with a strong foundation and a 
shared vision. It is about trust. In the case of human 
towers, everyone is essential. Diversity provides dif-
ferent talents, experiences and perspectives. It is 
about involving the next generation and being part 
of a family.

Join us for the IDC 2024 in Barcelona to get in-
spired by the energy of like-minded insurance 
professionals and discover the power of YOUR 
network.
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